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Cautionary Statement

MLY‘ anllélgellEcSugg Regarding Forward.ooking Statements

This document contains certain statements that are not historical facts, including statements
o2dzi 22t FazyQa SELISOGIiA2ya yR 60StASTa |y
operations and financial performance and condition and other objectives. Such statements are
forwardft 221 Ay3 adl GSYSyaao ¢KSasS adlrasSySyida i
GSELISOG&a¢ al yGiAOALI 1Sa¢x aSaidtAaYlIiSa¢s al AYa
similar import, which are predictions of or indicate future events and future trends. Undue
NEfAlFIYyOS &aK2dzZ R y24 06S LI OSR 2y &dzOK adl a S
estimates, projections and assumptions.

By their nature, forwardlooking statements involve known and unknown risk and uncertainty
because they relate to events and depend on circumstances which may occur in the future and
GKAOK Ay &a2YS Ol aSa INS o0Se2yR 22ft7FazyQa 02
cause actual results and developments to differ materially from those expressed or implied by
such forwardlooking statements. These factors, which are discussed in our Annual report and
CAYLFYOALE {OGFGSYSYyO& wnny &St 2dzi Ay GKS &S
Financial Review, include, but are not limited, to future revenues being lower than expected;
increasing competitive pressures within the industry; general economic conditions or conditions
affecting the relevant industries, both domestically and internationally, being less favourable thar
expected.
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WAV, twolfsory Highlights

microelectron

A Q209 highlights

A Revenue growth of 32% on Q109

A Major product portfolio refresh with new products
In all product lines

AIncreased cash to over $100m

A Returned to cash breagven in Q209
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WAV, twolfsory Highlights

microelectron

ASStE AQGSNAY3I 2y 22fFazy

Ab21 Al aStsSoia 22t FazyQa
technology

A First revenues from silicon microphones

A Next generation family of power management
solutions launched
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WAV, twolfsory Highlights

microelectro

A On target with our 2009 plan as communicate
at 2008 preliminary results

A More new products delivered to market in first half
of 2009 than in all of 2008

A More cash in bank than at 2008 year epdow
over $100m, no debt

A Cash breakeven maintained between $125m to
$130m full year revenue

A Gross margins around 50%
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H1 2009 Financial Results
Mark Cubitt, Chief Financial Officer
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WAV, wolfsory H1 2009 Financial Highlight:

A Revenue $58.4m (H1 2008: $100.3m)

A Gross margin of 50.4% (H1 2008: 51.8%)
A Adjusted operating loss of $5.1m (H1 2008: $10.4m profit)

A Cash overheads down 17% to $33.3m (H1 2008: $39.9m)
A Adjusted diluted loss per share * 2.7 cents (H1 2008: 7.0 cents earnings)
A Net cash inflow from operating activities of $10.9m (H1 2008: $0.4m outflov

A Net cash balance at 5 July 2009 of $100.7m ($92.2m at 28 Dec 2008)

*excluding amortisation charges
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\WAV/ %H%I.Ecsugg Half Yearly Income Statemen

H1 2009 H1 2008

$m % rev. $m % rev.
Revenue 58.4 100.3
Gross profit 29.5 50.4% 52.0 51.8%
Overheads
Research & development expenses a7.7) 30% (20.4) 20%
Distribution & selling costs (9.4) 16% (12.6) 13%
Administration expenses (6.2) 11% (6.9) 7%
Share based compensation charges (2.3) 2% a.7) 2%
Adjusted operating (loss)/profit (5.1) (9%) 10.4 10%
Amortisationcharges (2.5) 4% (2.5) 2.%
Operating (loss)/profit (7.6) (13%) 7.9 8%
Net financing income 0.8 1% 1.2 1%
(Loss)/Profit before tax (6.8) (12%) 9.1 9%
Income tax 19 (2.5)
(Loss)/Profit after tax 4.9 (8%) 6.6 7%
helgige: (lutgg (oss)yearings @) 70
Average £/$ exchange rate 1.56 1.97
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\WAY/ E!z'r?e!zcsugg@ Cash Generation

$ millions H1 2009 H1 2008
(Loss)/Profit before tax (6.8) 9.1
Depreciation &amortisation 6.8 7.3
Net financing income (0.8) (1.2)
EBITDA (0.8) 15.2
Share based compensation 1.3 1.7
Changes in working capital 10.4 (12.2)
Foreign exchange 0.7 (0.3)
Taxes paid (0.7) (4.8)
Net cash flow from operating activities 10.9 (0.4)
Capital expenditure (2.2) (3.7)
Free cash flow 8.8 4.1)
Foreign exchange (0.2) 0.2
Milestones on acquisitions (1.6) (2.5)
Interest received 15 1.6
Net change in cash & deposits 8.5 (4.8)
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WAV, 1 wolfsory Strong Balance Shee

05-Jul 29-Jun 28-Dec
$ millions 2009 2008 2008
Non-current assets
Tangible & Intangible 71.0 80.4 75.1
Current assets
Inventories 15.0 31.3 19.0
Receivables 8.7 33.2 21.2
Cash & Deposits @ 84.8 92.2
Total Assets 205.4 229.7 207.5
Current Liabilities
Trade & Other (18.2) (28.1) (15.0)
Deferred Consideration (3.1) (4.9 (3.3)
Non-current liabilities (11.9) (15.4) (12.9)
Total Equity 172.2 181.3 176.3
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\VAY] H;'Qel.zcsugg Quarterly Income Statement

$ millions Q2 2009 Q2 2008 Q1 2009
Revenues SE 53.9 25.2
Gross Profit 16.8 27.9 12.7
% 50.5% 51.7% 50.2%
Overheads
Research & Development (9.3) (10.5) (8.4)
Distribution & Selling (4.6) (6.3) (4.8)
Administrative (3.2) (3.5) (3.1)
Share based compensation (1.0) (0.9) (0.3)
Total overhead (18.0) (21.2) (16.6)
Adjusted Operating (Loss)/Profit (1.2) 6.7 (3.9)
Intangible amortisation (1.2) (1.2) (1.3)
Operating (Loss)/Profit 2.9 5.5 (5.2)
Net Finance Income 0.3 0.5 0.5
(Loss)/Profit before Tax 2.1) 6.0 4.7)
Income Tax 0.6 (1.7) 1.3
(Loss)/Profit after Tax (1.5) 4.3 3.9
Diluted eps (cents) (1.3) 3.7 (2.9)
Adjusted diluted eps (cents) (0.6) 4.4 (2.2)
Average £/$ exchange rate 1.56 1.98 1.56
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\WAV/ %H%!Ecsugg Application Segments

$m
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Handset MFPs Games Auto Headset Audio PC Acc. Other
Visual

A Mobile phone segment accounted for 42% of group revenues (H1 2008: 25%)
A Flat panel TV segment increase 16% to $4.5m (H1 2008: $3.9m)
A Most segments grew sequentially Q1 to Q2 2009

A Top 3 customers represented 15%, 15% and 14% respectively of revenues (H1 2008 largest
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Business Update
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WAV, twolfsory Business Update

A Progress against 2009 plan

A What we are changing

A Product progress summary

A What our Audio Hubs for mobile phones do
A Integration is our opportunity

A Q3 outlook
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WA/ anI;:IQeIIEcStrgI;I Wolfson 2009 Plan

A Continue to target consumer electronic applications P
A Focus on fundamentals in 2009
A Cash conservation and product development

A Deliver WolfsorAudioPlug LINRP RdzOU & 1 2 P
A LYONBI&AS 2dz2NJ daKIFINBE 2F 026 NR¢
A Triple our addressable market within 3 years

A Broaden our portfolio of solutions P

A Leverage AudioPlus products to create compelling solutions
A Increase target applications and diversify our revenue and customer base

A Pursue mid term revenue growth with financial discipline P
A Conserve cash so we can continue to innovate
A Innovate and grow
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WAV, " Wwolfsor What We Are Changing

microelectronics

A Focused company around integrated product line teams

A Innovative, hungry, aggressive setintained teams

Each with 3 year business plan & scorecard (share, rev, margin, schedule, IP)
Significantly enhanced the product portfolio and future product roadmaps

All employee incentives are dependant on product line team performance
Effectively doubled product development output

o Do Do P>

A Changing approach to market

A C20dza 2y aqazfdziAz2yaéd IyR AYONBIFaAy3ad dakKlkNBE 27
A Play across full productlf®& Of S | y R I ONRPaa |ftf GASNBR Xo 32
A I NBFEGS YR 2LISY OKFyySta FT2NJ aaSySNIft YINJ]SG¢é

A Strengthened team across all levels and functions

A Significantly strengthened Sales, Marketing and Product Management
Strengthened experienced design teams

Added consumer engroduct expertise

Opening of Japan design office

Investing to accelerate noise cancelling aoedindwaresolutions

All within committed 2009 spending plans

o Do Do o Do
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Product Progress Summary H1 20C

High
Performance
Audio

Low
Power
Audio

Audio
Hubs

Audio
Amplifiers

Power
Management

Silicon
Microphones

Ambient
Noise
Cancellation

T m—— - ——

WMB8523
WM8524

WMB8961

WMB8993
WM8994

WM9081

WMB8310
WMB8311
WMB8312

WM1700
WM1701
WM1710

WM2000

Cutting the cost of performance
audio

A~

LYRdzZGNBEQa f26Sai

CODEC

New generation of audio hubs. Best
in class flexible audio at lowest BOM

Big sound from small speakers
Added Japan design centre

New family of programmable
stand-alone power solutions. The
g2NX RQa Yz2aid Tt SEA
First revenues from Tru#lics

Shipping transducers, ASICS and
packaged products

MyZonet G SOKy 2t 23& A
Nokia selects Wolfson ANC Solution
Investing in ANC team
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WAV, wolfsory Product Progress Summary H1 20C

[+]

High = | WMB8523 Cutting the cost of performance
™ ! z WM8524 audio

~N

High Performance Audio
Acg2 yS¢o £€.Saild Ay Ofl aaé¢ 5|A3
bring world class audio to a wide range of Digital T\4 Blu

\_ ray, set top box and gaming devices )
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WAV, wolfsory Product Progress Summary H1 20C

High WM8523 Cutting the cost of performance
Per{{ﬁg‘g‘”w WM8524 audio
Low WM8961 LYy RdAzAUNBR QA f2¢6Sad
Power CODEC
: )
Low Power Audio
ALYUONRRdAzOAY 3 GKS Ay Rdzad NE Qal f
ké((‘)SéU Ay Ofl aaé¢ LX I eol 1 BAY
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W4V " wolfsory

microelectronics

Product Progress Summary H1 20C

High
Performance
Audio

@®
~
4 N Low
. Power
(] Audio
N/
)

Audio

\_

. WM8523
. - WM8524

WMB8961

WM8993
WM8994

Cutting the cost of performance
audio

LYRAZAGNE QA f2684ad
CODEC

New generation of audio hubs. Best
in class flexible audio at lowest BOM

Audio Hubs

ANext generation family of audio hubs for mobile phones
delivering best in class audio, more playback time, and more
use cases all at lower totallm cost

~

J
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WAV, wolfsory Product Progress Summary H1 20C

. legh WM8523
erformance
e Audio WM8524
— ) Low WM8961
Power
(] Audio
( A‘ fdhe WM8993
s Hubs WM8994
|
) WM9081
./

Cutting the cost of performance
audio

LYRAZAGNE QA f2684ad
CODEC

New generation of audio hubs. Best
in class flexible audio at lowest BOM

Big sound from small speakers
Added Japan design centre

Audio Amplifiers

\_

AA new Digital to Analogue converter with integrated speake
amplifieranc® 2 { T aévyhfovativeReTunz Y 2 0 A
0§ SOKy2ft23é& RStAQOSNAE aoAT az2c
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WAV, wolfsory Product Progress Summary H1 20C

High

Performance
@ Audio
—

Low
Power
Audio

WMB8523
WM8524

WMB8961

|
[T Audio WM8993
Hubs WM8994

~
Audio WM9081

" Amplifiers
./
ower !

N}  management \/ ! ﬁ WM8311

WM8312

Cutting the cost of performance
audio

LYRAZAGNE QA f2684ad
CODEC

New generation of audio hubs. Best
in class flexible audio at lowest BOM

Big sound from small speakers
Added Japan design centre

New family of programmable
stand-alone power solutions. The |
g2NX RQa Yzad 7Tt SEA

Power Management

AA family of power management devices witl2 f ¥ agvy Q&

23

innovativeBuckWisee (0 SOKy 2f 23 @ g KAO
programmability and performance to ARM based applicatio
processors used in most portable devices
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Product Progress Summary H1 20C

High
Performance
Audio

Low
Power
Audio

Audio
Hubs

Audio
Amplifiers

Power
Management

Silicon
Microphones

WMB8523
WM8524

WMB8961

WM8993
WM8994

WM9081

Cutting the cost of performance
audio

N

LYRAZAGNE QA f2684ad

CODEC

New generation of audio hubs. Best
in class flexible audio at lowest BOM

Big sound from small speakers
Added Japan design centre
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WM8310 New family of programmable
WM8311 stand-alone power solutions. The
WM8312 g2 NI RQa Y2aid ¥Fft SEA
WM1700 First revenues from Tru#lics
WM1701 Shipping transducers, ASICS and
WM1710 packaged products
- : )
Silicon Microphones
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WAV, wolfsory Product Progress Summary H1 20C

High WM8523 Cutting the cost of performance
PerX’JS.‘? e WM8524 audio
M — )

Low
Power
Audio

N

WM8961 LYy Rdza( NEQa f2¢Sali
CODEC

’ Audio WM8993 New generation of audio hubs. Best
Hubs WM8994 In class flexible audio at lowest BOM
( ) Audio WM9081 Big sound from small speakers
" Amplifiers Added Japan design centre

: : : N
— e | Ambient Noise Cancellation
Im Managemen . . o P . |
— A2 2f Faz2yQa NBQ2ft dziA2yl NB V2K

compact chip for mobile handsets

. /

Ambient = / WM2000 MyZonetr 0 SOKy2f 238 A
@ Noise S v Nokia selects Wolfson ANC Solution

==  Cancellation Investing in ANC team

25 | Half Year 2009 Results 28th July 2009 www.wolfsonmicro.com


http://www.wolfsonmicro.com/

WAV, " Wwolfsory

Product Progress Summary H1 20C

High

Performance
@ Audio
—

Low
Power
Audio

WM8523 Cutting the cost of performance
WM8524 audio

N

WM8961 LYy Rdza( NEQa f2¢Sali
CODEC

WM8993 New generatlon of audio hubs. Best

i

= * \A/NA i est BOM
) Ambient Noise Cancellation \

Audio ’
’ Amplifiers ~ A o~ 7
o Ab21 Al &asStsSolta 22t FazyQa| dzy.
() Power technologyfor the BHI05 Bluetooth Stereo Headset |
WHDJ weoenen) illed by Nokiaad 2 2 N RQ& 0 S Al K SHt Réu

NOKIA W

OF . & W\ d¢

WM2000 MyZoner G SOKy2f 23& A

Nokia selects Wolfson ANC Solution
Investing in ANC team
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wolfson

microelectronics

NOKIA

(onnecting People

Nokia Bluetooth Stereo
Headset BH-905

with active noise cancellation

N Press materials

in

Experience sound and silence with the revolutionary Nokia Bluetooth
Stereo Headset BH-905 with active noise ancellation. Listen to music
and make @lls with virtually any compatible phone or music device,
with or without a wire. Multi-microphone feed-forward active noise
@ncellation technology from Wolfson Microelectronics allows for
pure crystal clear sound without ambient noise and is infroduced for
the first time in the Nokia Bluetooth Stereo Headset BH-905.

Key features
Press photos
Video

Press materials
» Download the press release (32 KB)
» Download the data sheet (104 KB)

» Download technology backgrounder (80 KB)

Privacypolicy = Site Terms | © Nokia 2009

http://www.nokia.com/microsites/bh905
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WAV, wolfsory Product Progress Summary H1 20C

Product Line

Major Product Portfolio Refresh across all product line

A Best in class Digital to Analogue converters bring world class audio to the masse
ALYONRRdzZOAY3 GKS AYRdzaGNEQa f2¢6Sad LR
A Next generation audio hubs for multimedia & smart phones delivering best in class

audio, more playback time, more use cases and lower telt@necost

A A new Digital to Analogue converter with integrated speaker amplifieeagd F & 2|y
new innovativeReTune Y20 At S (SOKy2f 238 RSt AOJSNH
aLISI 1 SNAE

A A family of power management devices witl2 f T advyinQavativeBuckWisw
technology deliveringK S ¢ 2 NI RQ& Y2&a0G Tt SEAGES |y
solutions for ARM based application processors used in most portable devices

AFirstrevenues frooF a2y Qa FlL YAt & 2F aAatAoz2y Y
Az 2t TazyQa NBG2ftdziaA2yl NBE y2AaS OF yOSt

T

Ab21 Al &aStSoOta 22t FazyQa tnyielpdads Bjugdoth
Stereo Headset , billed by Nokiacad 2 N RQa 06Said KSIF R&aS{
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\WAV/ %Hr?e!zcsngg What Our Audio Hubs for Mobile Phones d

Audio Streams in a Handset

A Voice communication

Voice A Handset

S NN

C o*o*. .*.* < A Headset
@ /(ol*o *o* .*. .*.’. A Wireless
R A S A s
Tones/Alerts
FM radioT¥RXx

VI Digital music playback
Line input

+
\/‘E‘ A  Record

‘ A Playback
A Ringtones
Bluetooth T T A~ Mixing
|/ Wi -Fi ONES b Analogue & digital sources
Different data formats
Commands
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